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CREDIT FRAMEWORK FOR UG COMMERCE COURSE COMPATIBLE WITH NEP-

2020 NEP Commerce Syllabus, Odisha B. Com. Honours 

SEMESTER-III 

Paper Course Titles Paper Code & Type Credit Points 

3.1 Financial Markets and Institutions Core-V: Disciplinary Major 4 

3.2 GST and other Indirect Taxes 

(Customs) 

Core-VI: Disciplinary Major 4 

3.3 Management Accounting Core-VII: Disciplinary Major 4 

3.4 Financial Literacy/ Fundamentals 

of Investment and Planning 

Core II.2: Inter- Disciplinary 

Minor 

4 

3.5 Business Model Innovation MD 3 

3.6 Business Ethics and Values VAC 3 

Total 22 

 

Paper  3.1 

Course Title  Financial Markets and Institutions 

Paper Code  Core-V 

Paper Type  Disciplinary Major 

Credit Point 4 

Course 

Objectivs 

Understand the structure and organisation of financial markets.  

Analyse the functions and operations of various financial institutions.  

Explore the role of financial intermediaries in the economy.  

Examine the regulatory frameworks governing financial markets and institutions.  

Assess the impact of financial market developments on economic activity.  

Develop critical thinking and analytical skills in evaluating financial market 

trends and dynamics 

Course  

Outlines 

After completion of the course, learners will be able to:  

Students are able to know the features of different financial markets and their role 

in economic development.  

Students are able to know the functions of financial markets and capital markets.  

Students are able to know about the commercial Banks and their role in project 

financing and working capital finance and also about the massive growth of 

NPAs.  

Students are able to know about the role of insurance companies, NBFCs and 

Mutual Funds.  

Understand the basics of financial services and its various dimensions.  

 Unit I: An Introduction to Financial System and its Components 

Financial markets and institutions. Financial intermediation, Functions and 

components of Financial System Financial system and economic development. An 

overview of the Indian financial system.  

 Unit II: Financial Market  

Money market-functions, organization and instruments. Role of Central Bank in 

money market; Indian money market-An overview. Capital Markets- functions, 

organization and instruments. Indian debt market; Indian equity market-primary 

and secondary markets; Role of stock exchanges in India.  
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 Unit III: Financial Institution  

Commercial banking-introduction, its role in project finance and working capital 

finance. Development Financial Institutions (DFIs).problems of NPA, Financial 

Inclusion. Life and non-life insurance companies in India; Non-banking financial 

companies (NBFCs); Mutual Funds; Types and role in Capital Market, Regulation 

of Mutual Funds.  

 Unit IV: Financial Services  

Meaning, types, Leasing and hire-purchase, Consumer and housing finance; 

Venture capital finance; Factoring services, Bank Guarantees and Bank 

Undertakings, Letter of Credit; Credit Rating Agencies.  

Suggested 

Readings 
• Gupta S. K. Financial Market, Institution and Services, kalyani publishing 

house.  

• Bhole,L.M.,FinancialMarketsandInstitutions.TataMcGrawHillPublishing 

Company  

• Khan,M.Y.,IndianFinancialSystemTheoryandPractice.NewDelhi:VikasPublis

hingHouse  

• Financial Services and Markets, PandianPunithavathy Vikas Publishing  

• Sharma,G.L.,andY.P.Singh.ContemporaryIssuesinFinanceandTaxation.Acade

micFoundation,Delhi  

• Khanand Jain, Financial Services,TataMcGrawHill  

• Singh, J.K., Venture Capital Financing in India. DhanpatRai and Company, 

New Delhi.  

• Annual Reports of Major Financial Institutions in India.  

 

Paper  3.1 

Course Title  Financial Markets and Institutions 

Paper Code  Core-VI 

Paper Type  Disciplinary Major 

Credit Point 4 

Course 

Objectives  

The course aims to provide understanding about salient features of GST law and 

implications of its various provisions for different classes of suppliers, to be 

applied in real life business scenario. 

Course 

Outcomes  

 

After completion of the course, learners will be able to:  

• Explain the concept, need, and utility of indirect taxes;  

• Implement the provisions relating to supply under GST in real life scenario;  

• Apply the provisions of levy of GST and identify various returns under GST 

and payment of taxes;  

• Evaluate the concepts of Customs Act, various custom duties and computation 

of the assessable value for charging customs duty  

 Unit I: Basic Concepts  

Concept and features of Indirect Taxes, Difference between Direct and Indirect 

Taxes, Concept of GST, Relevant Definitions under GST law, Constitutional 

aspects of GST. GST Council: Constitution, Structure and functioning.  

 Unit II: Concept of supply and Levy of GST  

Concept of supply including composite and mixed supply, Place, Time and Value 

of taxable supply, Significance of consideration. Basis of Charge of GST, Inter-

State Supply, Intra-state supply, GST rates notified for supply of various goods and 

services, Reverse charge mechanism, Composition levy, Exemptions from GST, 
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Power to grant exemptions, Exempted goods under exemption notifications, 

Exempted services under exemption notifications, Input tax credit. 

  

 Unit III: Procedures under GST  

Registration under GST law, Tax invoice credit and debit notes, Different GST 

returns, Electronic liability Ledger, Electronic credit Ledger, Electronic cash 

ledger, Different assessment under GST, Interest applicable under GST (Period), 

Penalty under GST, Various provisions regarding e-way bill in GST, Mechanism 

of Tax Deducted at Source (TDS) and tax collected at source (TCS), Audit under 

GST.  

 Unit IV: E-filling of GST returns and Customs Law  

Understanding the GST return preparation process, Data entry and validation of 

GST return details, Uploading GST returns using offline/online tools, Filing 

GSTR-1 (Outward Supplies), Filing GSTR-3B (Monthly Summary Return), Filing 

GSTR-9 (Annual Return). Compliance and Error Handling; Overview of GST 

compliance requirements, Identifying common errors and discrepancies in GST 

returns, Strategies for error correction and reconciliation. Basic concepts, 

Territorial waters and High seas; Types of custom duties; Valuation.  

Suggested 

Readings  

 

• Rout P.K. & Others GST and Indirect Taxes, kalyani publishing house.  

• Haldia, Arpit&Mohd, Taxmann’s GST Law & Practice  

• Bangar, Vandana&Bangar,Yogendra, Comprehensive Guide to Indirect Tax 

Laws–GST & Customs  

• Latest revisions and notifications relating to GST & Customs  

 

Paper  3.3 

Course Title  Management Accounting 

Paper Code  Core-VII 

Paper Type  Disciplinary Major 

Credit Point 4 

Course 

Objectives  

The course aims to enable students to acquire knowledge of concepts, methods 

and techniques of management accounting for the purpose of managerial 

planning, control and decision making.  

Course 

Outcomes  

 

After completion of the course, learners will be able to:  

• Examine the conceptual framework of Management Accounting and identify the 

differences between various forms of accounting.  

• Analyse budgetary control system as a tool of managerial planning and control.  

• Evaluate the standard costing system as a tool of managerial control.  

• Recognise the concept of marginal costing and cost-volume-profit analysis.  

• Analyse techniques of decision making.  

• Discuss the concept of responsibility accounting and performance measurement.  

 Unit 1: Introduction to Management Accounting  

Meaning, objectives, nature and scope of management accounting, Difference 

between different forms of accounting- Cost, Financial and Management 

accounting, Cost control and Cost reduction.  

 Unit 2: Budgetary Control and Standard Costing Systems  

• Budgeting and Budgetary Control: Concept of budget, budgeting and 

budgetary control; objectives, merits and limitations; Functional Budgets; 

Fixed and Flexible budgeting; An overview of different approaches to 
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budgeting (Zero base budgeting, Performance budgeting and Programme 

budgeting)  

• Standard Costing and Variance Analysis: Meaning of standard cost and 

standard costing; advantages, limitations and applications; Variance Analysis – 

material, labour, overheads and sales variances. Control ratios.   

 Unit 3: Marginal Costing  

Concept of marginal cost and marginal costing; Absorption versus Variable 

Costing: Distinctive features and income determination; Cost-volume-profit 

analysis; Break-even Analysis-Statements, mathematical and graphical 

approaches; Profit-volume ratio, angle of incidence, margin of safety, key factor, 

determination of cost indifference point.  

 Unit 4: Decision Making  

Steps in Decision making process. Concept of relevant costs. solving various short 

-term decision making problems using marginal costing and differential costing 

techniques – Profitable product mix, Acceptance or rejection of special/ export 

offers, Make or buy, Addition or elimination of a product line, sell or process 

further, operate or shut down and Pricing decisions.  

Suggested 

Readings  

 

• Sharma / Gupta Management accounting, kalyani publishing house.  

• ManagementAccounting, 4th Edition Pillai R.S.N. &Bagavathi S. Chand 

Publishing  

• Arora, M. N. (2019).Management Accounting. Delhi, India: Himalaya 

Publishing House.  

• Management Accounting: Principles & Practice, 3rd Edition Sahaf M.A. 

Vikas Publishing  

• COST AND MANAGEMENT ACCOUNTING RAVI M KISHORE, taxman 

publishing house.  

• Goel, R. K., &Goel, I. (2019). Concept Building Approach to Management 

Accounting for B.Com(Hons.), Delhi, India: Cengage.  

• Maheshwari, S. N., & Mittal, S. N. (2019).Management Accounting. Delhi, 

India: ShriMahaveer Book Depot.  

• Maheshwari, S. N., Maheshwari, S. K., &Maheshwari, S. K. 

(2021).Principles of Management Accounting. Delhi, India: Sultan Chand & 

Sons.  

• Maheshwari, S. N. (2015).Management Accounting and Financial Control. 

Delhi, India: Sultan Chand & Sons.  

• Shah, P. (2015).Management Accounting. Delhi, India: Oxford University 

Press.  

• Singh, S. (2023). Management Accounting. Delhi, India: PHI Learning Pvt. 

Limited.  

• Singh, S. K., & Gupta, L. (2021). Management Accounting: Theory and 

Practice. Delhi, India: A. K. Publications.  

• Tulsian, P. C., &Tulsian, B. (2023).Advanced Management Accounting.  

• Drury, C. (2020).Management and Cost Accounting. China: Cengage.  

• Horngren, C. T., Foster, G., &Dattar, S. M. (2002). Cost Accounting: A 

Managerial Emphasis. Delhi, India: Prentice Hall of India Ltd.  

• Khan, M. Y., & Jain, P. K. (2021).Management Accounting. Delhi, India: Tata 

McGraw Hill Publishig Co.  

• Usry, M. E., & Lawrence, H. H. (2010). Cost Accounting: Planning and 

Control. Delhi, India: S. Chand.  
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Paper  3.4 

Course Title  Financial Literacy/ Fundamentals of Investment and Planning 

Paper Code  Core II.2 

Paper Type  Inter- Disciplinary Minor 

Credit Point 4 

Course 

Objectives  
• Understand the importance of financial literacy and its impact on personal 

financial well-being. 

• Develop foundational knowledge of key financial concepts and principles. 

• Learn practical skills for budgeting, saving, and managing personal finances. 

• Explore different investment options and strategies for building wealth. 

• Understand the principles of credit management and debt repayment. 

• Learn about retirement planning and long-term financial security. 

Course 

Outcomes  

 

After completion of the course, learners will be able to:  

• Understanding of Financial Concepts.  

• Application of Financial Skills  

• Effective Budgeting and Expense Management  

• Sound Saving and Investment Strategies  

• Responsible Credit Management  

• Debt Management and Repayment Skills  

• Retirement Planning Competence  

• Awareness of Estate Planning and Insurance  

• Informed Financial Decision Making  

• Financial Confidence and Empowerment  

Course 

Outlines  

Unit-1: Introduction to Financial Literacy  

Definition and importance of financial literacy, objectives, Impact of financial 

decisions on personal well-being. Financial Goal Setting; Setting SMART 

financial goals, Prioritizing financial goals based on needs and values, Developing 

a personal financial plan.  

 Unit-2: Budgeting and Expense Management 

Basics of budgeting, Tracking income and expenses, Creating and managing a 

budget. Saving and Emergency Funds; Importance of saving, Strategies for 

building emergency funds, Savings accounts and other saving options. 

 Unit-3: Introduction to Investing  

Basics of investing, Types of investment options (stocks, bonds, mutual funds, 

etc.), Risk and return. Investment Strategies; Diversification and asset allocation, 

Long-term vs. short-term investing, Understanding investment risk. Credit 

Management; Importance of good credit, Credit scores and reports, Managing 

credit cards and loans, Debt Management and Repayment; Understanding different 

types of debt, Strategies for debt repayment, Debt consolidation and refinancing 

options.  

 Unit-4: Evaluating financial products and services  

Importance of insurance (life, health, property), Understanding insurance policies 

and coverage options. Financial Decision Making; Making informed financial 

decisions, Avoiding common financial pitfalls.  

Suggested 

Readings 

Suggested Readings  
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Avadhani, V. A. (2019). Investment Management. Mumbai: Himalaya Publishing 

House Pvt. Ltd.  

Hota P.K / Das S.K Financial Literacy and Banking, kalyani publishing house  

Chandra, P. (2012). Investment Game: How to Win. New Delhi: Tata McGraw 

Hill Education.  

Kothari, R. (2010). Financial Services in India-Concept and Application. New 

Delhi: Sage Publications India Pvt. Ltd.  

Milling, B. E. (2003). The Basics of Finance: Financial Tools for Non-Financial 

Managers. Indiana: universe Company.  

Mittra, S., Rai, S. K., Sahu, A. P., & Starn, H. J. (2015). Financial Planning. New 

Delhi: Sage Publications India Pvt. Ltd.  

Zokaityte, A. (2017). Financial Literacy Education. London: Palgrave 

Macmillan.  

 

 

Paper  3.5 

Course Title  Business Model Innovation 

Paper Code  MD 

Paper Type  Multi-Disciplinary  

Credit Point 3 

Course 

Objectives  
• Understand the fundamentals of business models and their role in 

organizational success.  

• Learn techniques for analyzing and evaluating existing business models.  

• Identify opportunities for business model innovation within different 

industries and contexts.  

• Develop skills in designing and prototyping new business models.  

• Explore strategies for implementing and scaling innovative business models.  

• Assess the impact of business model innovation on organizational 

performance and competitiveness.  

Course 

Outcomes  

 

After completion of the course, learners will be able to:  

• Understanding of Business Model Concepts  

• Identification of Innovation Opportunities  

• Design and Prototyping Skills  

• Implementation and Scaling Strategies  

• Ethical and Regulatory Awareness.  

Course 

Outlines  

Unit-1: Introduction to Business Model Innovation  

Definition and importance of business model innovation, Evolution of business 

models, Overview of successful business model innovations, Fundamentals of 

business models, Components of a business model canvas, Business model 

archetypes and typologies. Analyzing Existing Business Models; Techniques for 

analyzing existing business models, SWOT analysis, Value chain analysis, Porter's 

Five Forces framework  

 Unit-2: Identifying Opportunities for Innovation  

Trends and drivers of business model innovation, Identifying customer needs and 

pain points, Market analysis and opportunity assessment. Design Thinking for 

Business Model Innovation; Introduction to design thinking, Empathy mapping, 

Ideation techniques, Prototyping and iteration. Regulatory and Ethical 
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Considerations; Regulatory challenges in business model innovation, Ethical 

considerations in innovation, Intellectual property protection,  

 Unit-3: Lean Startup Methodology & Implementation Strategies  

Lean startup principles, Minimum Viable Product (MVP), Customer validation and 

feedback loops, Pivot vs. persevere decisions. Strategies for implementing 

innovative business models, Organizational alignment and change management, 

Risk management and mitigation strategies  

 Unit-4: Scaling Innovative Business Models  

Scaling challenges and opportunities, Growth strategies for innovative startups, 

Partnership and collaboration models. Measuring Impact and Success; Key 

performance indicators (KPIs) for business model innovation, Metrics for 

assessing the impact of innovation. Sustainable business model innovation; Triple 

bottom line approach (people, planet, profit), Social entrepreneurship and impact 

investing.  

Suggested 

Readings 

 

 

Paper  3.6 

Course Title  Business Ethics and Values 

Paper Code  VAC 

Paper Type  Value Added Courses  

Credit Point 3 

Course 

Objectives  

This paper will develop the understanding of ethical issues in business and how to 

manage those. It will also make the students understand how in the long run ethical 

practices. 
 

Course 

Outcomes  

 

After completion of the course, learners will be able to: 

• To understand ethics and moral standard and their importance in personal, 

social and business activities; 

• To appreciate the process of ethical reasoning. 

Course 

Outlines  

Unit-1: Ethics, Values, Morale, Value of Management Ethics, Nature and Value of 

Management, Need for Ethical Decision by Managers, Management Integrity, 

Types of Integrity and Developmental Integrity.  

 Unit-2: Understanding the Need for Ethics, Ethical Values, Myths and Ambiguity, 

Ethical Codes, Ethical Principles in Business, Theories of Ethics, Absolutism vs. 

Relativism, Teleological Approach, Deontological Approach, Kohlberg’s stages of 

Moral Development 

 Unit-3: Evolution of Business Ethics, Evaluating Business Ethic, Traditional and 

Contemporary Theories, Managing Ethical Dilemmas, Ethical Decision Making, 

Employee and Business Ethic 

 Unit-4: Ethical and Value-based Leadership, Ethical Culture in Organization, 

Factors influencing Business Ethics, Characteristics of Business Ethics, Ethical 

aspects in Marketing, Finance, HR, Ethical decision making. Best practices. 

Suggested 

Readings 

✓ C.S.V. Murthy (2019), Business Ethics and Corporate Governance, HPH 

✓ Sailendra Kumar &Alok Kumar Rai (2019), Business Ethics, 1st Edition, 

Cengage Learning 

✓ A.C. Fernando (2012), Business Ethics and Corporate Governance, 2nd 

Edition, Pearson 
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